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HSBC Sri Lanka recognised as the Best Consumer Digital Bank by Global Finance
HSBC has been recognised as the Best Consumer Digital Bank in Sri Lanka for 2021 by Global Finance at
the World’s Best Consumer Digital Banks Awards in Asia-Pacific. While this is the bank’s fourth award win for
this year, this also marks the 13th time that HSBC Sri Lanka has been named the Best Consumer Digital Bank,
since 2006.

HSBC Sri Lanka is also the only market in Asia Pacific to win the prestigious award this year.

According to Global Finance, the global health crisis accelerated the need for digital and contact-free solutions
by banks in helping create safe and efficient banking services for customers. HSBC Sri Lanka was quick to
react in supporting customers in providing seamless digital bank offerings in an increasingly demanding
environment, while ensuring customers have a secure banking service with a full spectrum of client-centric
banking services.

Through its wealth of digital capabilities and offerings, HSBC allowed customers to adopt a mobile-first
approach, and provide them with faster, easier and more secure banking services 24/7. The bank introduced a
virtual on boarding capability for account opening, loans and credit cards supported by Adobe Live Sign,
eKYC and virtual PINs to provide a seamless on boarding experience for customers. HSBC also offers credit
card activation through SMS and an e2e virtual registration process for online banking, offering a virtual
banking experience.

In Sri Lanka more than 90% of its personal customers now use digital channels including mobile banking, ewallets, real-time cash deposit machines and other digital services.

Nadeesha Senaratne, Country Head of Wealth & Personal Banking said, “We are truly honoured to be named
the Best Consumer Digital Bank in Sri Lanka for 2021 by Global Finance in recognition of our digital
capabilities, and delivering important everyday services and features that customers need and expect. As a
leading international bank, we are putting the power of our bank in every customer’s pocket, with easier and
more secure digital banking. We want to take the hassle out of everyday banking, and enable customers to
easily manage their money online, from opening a new account in a few clicks, to making real time payments
and accessing credit.”
Senaratne added: “We’re also blending the power of technology with the expertise of our people and
empowering our frontline teams with the latest data and insights tools, to be better-equipped to check

customer satisfaction in the moment, to understand, and respond to their evolving needs and give customers
excellent service.”

Winners were selected by a world-class panel of judges and entries were judged based on the strength of
strategy for attracting and servicing digital customers, success in getting clients to use digital offerings, growth
of digital customers, breadth of product offerings and evidence of tangible benefits gained from digital
initiatives.

Earlier this year, HSBC Sri Lanka was also named International Bank of the Year by Asiamoney and Finance
Asia respectively, and International Retail Bank of the Year by Asian Banking & Finance.
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